
Cincinnati Bell Complete Connections Universal

Blending smart data segmentation with a simplified messaging approach helped

Cincinnati Bell increase household penetration of their CCU service bundle by 478%.

Challenge  

Our task was to promote Complete Connections Universal (CCU), a complex bundle of telecommunication services

that, separately, sold for $130 a month. Bundled together, they could offer them for $79 a month. Previous mass

marketing efforts by a different agency netted less than 1,000 customers after a year’s worth of disappointing efforts.

Solution  

We targeted the 100,000 customers deemed most likely to buy CCU, based upon their current product and service

relationship. We then tailored copy to audience needs in 8 distinct direct mail letters, coupled with a single,

simple, easy-to-understand brochure that clearly communicated the incredible value of this discounted bundle.

Results

• 3,634 net new CCU sales, a 478% improvement over previous efforts

• Cincinnati Bell realized a 71% call volume increase over previous campaigns

• Thousands of dollars in incremental, unbundled product sales were attributed to the strategy behind this

campaign and the consultative selling skills of Cincinnati Bell’s call center representatives

• Our CCU approach became a hard-working control package and delivered over 10,000 customers by year-end
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